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Why are we meeting today?



Commercial Tobacco Companies and those who depend 
on their products know how to use the power of story



























And the Result is…





We are up against companies 
spending Millions to fight to 

keep people using and 
Commercial Tobacco.



Here is a counter-message 
designed to save lives…















Our Human Brains Process 
Information Best Through 

Stories



Let’s compare a Data Graph 





With a Story…



What was your experience?



What are Story Superpowers?



• Emotional Connection
• Hold Mental Focus
• Message Influence 

What are Story Superpowers?



…to spark decisions and affect 
behavior of listeners
(message receivers) 

What are Story Superpowers?















Story Crafting:

1.  Who is our audience?

2. What is our theme and “take away” message?

3. What is our central metaphor?

4. Create relevance & context

6. Who are our story characters?

7.  Build story elements

http://www.kendallhaven.com/



Some Powerful Elements of Traditional Storytelling:

1. Intergenerational: the role of Elders and Ancestors 
woven together in influence of the younger 
generations.

2. Not “me” or “Us” vs. “Nature” but  we living our 
destiny in the sacred, created universe.

3. Coming back to the traditional ways, traditional 
medicine, traditional ceremony is the solution. 



What is Our Quest? 



What is Our Messaging Quest? 



What is our Channel or Pathway ?

Storytelling through Social Media



Social Media and Storytelling 
Challenges and Barriers

Competing Messages Limited Space



Social Media and Storytelling 
Challenges and Barriers

• Space Limitation
• Photo-Fixation
• Huge Competition



Social Media Solutions:
Feed Emotions to Feed the Feed

• YouTube and other Video
• Good Stand-alone Visual Pieces
• Others?



What Following Messages Impact
Or Don’t Impact You?

And Why?















Two Tobacco Ways: Centering Traditional Tobacco May 30, 2018 National Native Network



Some Further Challenges:

• Making “Keep is Sacred” relevant 
to your specific audience.

• Distilling/Translating a Complex 
Issue. 







https://www.youtube.com/watch?v=FHSOGryN-DA



Thank you for the honor of sharing 
with you.

Check out your hand-outs for more 
resources and feed free to contact 

me for more!






